SUGEN
SUGEN

SAP User Group Executive Network

SAP Business Objects Charter
360° Feedback Study — National Report SAUG

asuG B @ Q9 e

S\ 7 3 ) (( Q 1 ¢
@ SAUG >S3\NORGE m@e" 1"7 IR MENS CUSE EE




Background Information \T; ‘-xv\{"\y.,,

» N is the sample size/number of respondents per question
» 1129 respondents globally
— The responses came from 32 countries.

= 49 respondents locally from the SAUG
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1. How many employees does your company

have?
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International (N=1129)

SAUG results (N=49)
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2. What is your job function? (N=49)

Accounting/Finance,
Other , 6% 4% Human Resources,
4%

Operations, 4%

Sales/Marketing, 4%

Planning and Analysis,
6%

Management, 4%

Information Systems,
67%
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3. What is your company's industry? (N=49) \T; ‘w\j"\)ﬁ:

Consumer Packaged Goods,
Chemicals, 2% 2oy

Education, 6%

Utilities, 8%

Transportation, 4%
Telecommunications and
Cable, 2%

Software and Programming, Financial Services, 10%

4%

Retail, 6%

Government, 16%
Professional Services, 10%

Health Care, 2%

High Tech and Electronics,
Hospitality, 2% 2%

Oil and Gas, 8%

Natural Resources, 2%

Manufacturing, 12%
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4. Where is your company based? (N=49) B ‘*\j“\' ~

New Zealand
2%

Australia
98%
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5. What is your status within the o 2
SAP BusinessObjects community? (N=49) :/ \Q\j\%\f‘;

Other , 2%
Both, 8%

Partner, 4%

Customer, 86%
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6. How were you informed about this survey? (N:E"m) W"'
| —

Other , 10%

User Group, 90%
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7. Please indicate which SAP BusinessObjects o Wv
products you work with. (N=49) ‘\/ -

Information Management

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

SAP BusinessObjects Data Quality H 10%

SAP BusinessObjects Data Integrator _ 24%

SAP BusinessObjects Data Federator - 10%

SAP BusinessObjects Data Quality Management - 6%
SAP BusinessObjects Data Insight . 4%

SAP BusinessObjects Text Analysis I 2%

SAP BusinessObjects Rapid Marts - 8%

SAP BusinessObjects Metadata Management - 8%

Other P 2%
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7. Please indicate which SAP BusmessObJects \f ;\“*j\,\
products you work with. (N=49)

SAP BusinessObjects Business Intelligence

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

SAP BusinessObjects Enterprise u 55%

sAP BusinessObjects Explorer || NN 20%

Crystal Reports | | 597

sAP BusinessObjects Voyager || NG (18%

SAP BusinessObjects Xcelsius || NN +1%

SAP BusinessObjects Predictive Workbench [} 2%
SAP BusinessObjects Web Intelligence || NG 50%
SAP BusinessObjects LiveOffice || EENNENGEGEE 37%

SAP BusinessObjects Desktop Intelligence || NG 33Y

Other P 2%

o

SAP BusinessObjects Bl OnDemand: 4%
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7. Please indicate which SAP BusmessObJects \-f’ :\:{\\
products you work with. (N=49)

Mid Market

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

SAP BusinessObjects Edge Bl H 18%

SAP BusinessObjects Edge Planning and Consolidation l 49

o

SAP BusinessObjects Edge Strategy Management | 0%

Governance, Risk and Compliance

SAP BusinessObjects Access Control h 6%
SAP BusinessObjects Process Control | 0%
SAP BusinessObjects Risk Management . 4%

SAP BusinessObjects Global Trade Services | 0%

SAP BusinessObjects Environmental & Health Services | 0%
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7. Please indicate which SAP BusmessObJects \f \_::;?\/\
products you work with. (N=49) -

Financial Performance Management

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

SAP BusinessObjects Strategy Management | 0%
SAP BusinessObjects Planning and Consolidation, 4%

SAP BusinessObjects Financial Consolidation 4%

SAP BusinessObjects Financial Information
Management,

SAP BusinessObjects Profitability and Cost
Management

2%

2%

Operational Performance Management

SAP BusinessObjects Spend Performance Management 2%

SAP BusinessObjects Supply Chain Performance

0,
Management 2%
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8. Which SAP BusinessObjects solutions do you \.,r’ ;\“*j\%
want to learn more about? (N=49)

Information Management

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

SAP BusinessObjects Data Quality H 16%

SAP BusinessObjects Data Integrator _ 20%

SAP BusinessObjects Data Federator - 8%

SAP BusinessObjects Data Quality Management - 12%
SAP BusinessObjects Data Insight - 12%

SAP BusinessObjects Text Analysis - 12%

SAP BusinessObjects Rapid Marts - 6%

SAP BusinessObjects Metadata Management _ 18%

Other 0%
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8. Which SAP BusinessObjects solutions do a7 Wv
you want to learn more about? (N=49) ‘:/ —
Business Intelligence

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

SAP BusinessObjects Enterprise h 29%

SAP BusinessObjects Explorer [N 29%

Crystal Reports __ 20%

sAP BusinessObjects Voyager || GG 24%

SAP BusinessObjects Xcelsius || NN | £0%

SAP BusinessObjects Predictive Workbench || 29%

SAP BusinessObjects Web Intelligence || NN 29%

SAP BusinessObjects LiveOffice || 20%

SAP BusinessObjects Desktop Intelligence [ 12%

Other 0%

SAP BusinessObijects Bl OnDemand: 16%
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8. Which SAP BusinessObjects solutions do ~ “a*~ W
you want to learn more about? (N=49) :/ —
EE—— I
Mid Market
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
SAP BusinessObjects Edge Bl 8%
SAP BusinessObjects Edge Planning and Consolidation 109
SAP BusinessObjects Edge Strategy Management 6%

Governance, Risk and Compliance

SAP BusinessObjects Access Control 6%
SAP BusinessObjects Process Control 8%
SAP BusinessObjects Risk Management 6%

SAP BusinessObjects Global Trade Services 2%

SAP BusinessObjects Environmental & Health Services 6%
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8. Which SAP BusinessObjects solutions do g~ -

you want to learn more about? (N=49) ‘\/ ‘\i\\l

Financial Performance Management

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

SAP BusinessObjects Strategy Management 129

SAP BusinessObjects Planning and Consolidation,

SAP BusinessObjects Financial Consolidation

SAP BusinessObjects Financial Information o
Management, 0

SAP BusinessObjects Profitability and Cost 6%
Management 0

Operational Performance Management

SAP BusinessObjects Spend Performance Management 6%

SAP BusinessObjects Supply Chain Performance 8%
Management 0
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9. How long have you worked with g Wv
SAP BusinessObjects solutions? (N=49) “/

10+ years, 16%

7-9 years, 18%

1-3 years, 55%

4-6 years, 10%
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10. Does your company use SAP solutions? \T; "\}"‘iiz

- w

12%

International (N=1129)

EYes
| don't know
= No

SAUG results (N=49)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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11. Does your company use SAP and SAP A\‘f R 2
BusinessObjects together? (N=48) “/ \Z\'\

International (N=1027) 18% &

SAUG results (N=48) HZ 63% 4%

0% 20% 40% 60% 80% 100%

H Yes, we use it in combination with SAP
NetWeaver BW

Yes, we use it in combination with SAP
Business Suite

®ENo

m | don't know
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12. If there is a user group in your area, ;‘\\‘*-’? :‘j\{v
are you a member? (N=49) 2 —

There is no user group
inmy area; 1; 2%

No; 8; 16%

Yes; 40; 82%
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In which user group are you are member?

(international results, N=377)

ASUG - Americas' SAP User Group

ASUG Brasil - Associagao de Usuarios do SAP Brasil
ASUG Mexico - ASUG México y Centroamérica
AUSAPE - Asociacion de Usuarios de SAP en Espafa
Business Objects User Group (United Kingdom)
Business Objects User Group (Austria)

Business Objects User Group (Switzerland)

DSAG - Deutschsprachige SAP Anwendergruppe
JSUG - Japan SAP Users' Group

KSUG - Korea SAP Users' Group

SAP UK & Ireland User Group

SAPience.be - Belgian User Group

SAPSA - SAP Svenska Anvandarférening

SAUG - SAP Australian User Group

SUG-MENA - SAP Users Group Middle East & North Africa
USF - Utilisateurs SAP Francophones

VNSG - Vereniging Nederlandstalige SAP Gebruikers

Other
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13. If no, what is the primary reason for not
joining [a user group]

International (N=555) 21% 11% 4% )
® Membership fee

Perceived time required

m Lack of company sponsorship
m Lack of appropriate service offering

= Insufficient coverage of SAP BusinessObjects
topics

B SAP BusinessObjects does not play a central
role in my company’s Bl strategy

SAUG results (N=8) 13% u Other

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Page 22 SUGEN

SAP User-Group Executive Network




. - e
13.1 Would you be willing to pay on a per o~ N
service basis? N —

International (N=84) 77%

mYes
No

SAUG results (N=1)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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14. Please indicate your interest in joining an —~ - AR

organization for SAP BusinessObjects / jj"‘%-

users/partners. (N=49)

n/a, 4%

Not interested, 12%

Very interested, 43%

Somewhat interested,
41%
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15. Have you attended an SAP BusmessObjects \1’ -
user group event in the past?

T “ -

SAUG results (N=49)

mYes
No

35%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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16. If yes, how valuable was your experience? 3 W-..

International (N=461) 36%

m Little or no value

1 Somewhat valuable
m Valuable

m Very valuable

SAUG results (N=32) 50%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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attending?

emj’ ’

17. 1f no, what is your primary reason for not N S 2
Y e
/ ‘.

International (N=696) 49% 10% 27%

SAUG results (N=19) 47%

0% 20% 40% 60% 80% 100%

Page = 27

® Not a group in your area

Unaware of a group in my area
m | ack of appropriate service offering
m Perceived time required
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18. Have you attended an SAP BusinessObjects Thg” W
conference in the past? y —

International (N=1129) “ 71%

SAUG results (N=49)

mYes
No

53%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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18.1 If yes, which event did you participate in? \; "\j"\{:

I |
T B H
R H 4

0% 20% 40% 60% 80% 100%

H Insight
SAPPHIRE

m National SAP BusinessObjects user
conference (please select)
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National user group conference they :‘\\‘{ T ?ﬁv
participated in (N=10) }/ \\Z\.\'

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

AFSUG - African SAP User Group 10%

SAUG - SAP Australian User Group 60%

Other 20%
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19. What was the most/least valuable Thg” W

part of the event?

Most valuable part

0% 20% 40% 60% 80%100%

. 17%
Breakout sessions h
54%

0,
Networking activities - 9%
14%

Exhibit Floor/Partner I 4%
Showcase 4%

Pre-Conference 0%
Training Sessions 4%

Product B 33%

Demonstration Areas 13%
0,
Developer Conference . L3%

} 4%

Other 304

Page = 31

Least valuable part

0% 20% 40% 60% 80%100%

B o

5%

Breakout sessions

Networking activities - 22

Exhibit Floor/Partner [N 35%

Showcase 33%
B SAUG results (N=24) i B SAUG results (N=23)
International (N=335) Prg-_Conference - 2216 International (N=279)
Training Sessions 17%
Product . 9%
Demonstration Areas 8%

4%
Developer Conference I

I 4%
Other 0%
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20. Please select your three most pressing concerns as =

an SAP BusinessObjects user/partne_r (max. | w

3 responses per respondent, no duplicates possible)

0% 20% 40% 60% 80%  100%

t

N 679
Product Direction 40%

]

Product Quality : 50{‘1’2%

|

: 24%
Product Education 23%

Licensing 31p6

i 27%
Pricing 36%
B SAUG results (N=49)

Support 31P6 46% International (N=1129)

1]

Increasing dependency on SAP products [l 10%
(excluded in Japanese survey) 9%

Upgrades/Maintenance 12% 294

SAP integration i 39%

Services/Consulting 1 81’/8

6%

Other 5%

—
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21. As an SAP BusinessObjects customer, do “\-{’ Wv
you feel your needs are being met by SAP? ‘\/

International (N=1129) 53%
E Yes, they are completely met
They are sufficiently met
B They are hardly met
mNo, they are not met at all
SAUG results (N=49) 51%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Page = 33 SUGEN

SAP User-Group Executive Network




22. What services would you look for in an i"*\;;‘v S
organization for SAP BusinessObjects % H\Z\'\-m
users/partners? / —

0% 20% 40% 60% 80% 100%

Education/knowledge exchange - face-to- H 699

face meetings 58%

Education/knowledge exchange - web [N 499

sessions 61%

: oo TN 49
Networking opportunities

o

o

o

Product/company influencing _ 53%

opportunities 42% B SAUG results (N=49)
. International (N=1129)

0
Benchmarking _ 31

R 0
egular newsletter _ 41%

0,
Websic NN 37%

36%

0%

Other 4%
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for SAP BusinessObjects users/partners?

23. Why would you join a national organization a\ef W
? “
b -

0% 20%

I
40%

60%

80%

100%

Product influencing opportunities

Educational services

Networking opportunities

Professional/personal development

Sharing knowledge and experience
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|

45%
44%

]

41%

|

56%

57%

5%

|

63%

61%

66%

78%

B SAUG results (N=49)
International (N=1111)
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24. Please rate the value of the following
potential member services.
(int: N=1111; SAUG: N=49)

SAUG - Education/knowledge exchange - web sessions
International - Education/knowledge exchange - web sessions

SAUG - Education/knowledge exchange - face-to-face meetings

International - Education/knowledge exchange - face-to-face
meetings

SAUG - Influence product direction
International - Influence product direction

SAUG - Benchmarking

International - Benchmarking mVery valuable

) ® Valuable
SAUG - Networkin
J Somewhat valuable

International - Networking m Ljttle or no value
SAUG - Wikis

International - Wikis

SAUG - Discussion forum
International - Discussion forum

SAUG - Blog functionality

International - Blog functionality

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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25. Rank in importance these member services A\f
(international results, N=1111) “/

N
Discussion forum (Weight=6272) 261 208 180 m
Education/knowledge exchange - web sessions (Weight=5935) 208 204 187 151 90
Education/knowledge exchange - face-to-face meetings _
(Weight=5766) 212 224 147 119 79
ml
m2
Influence product direction (Weight=5269) 175 133 151 155 154 3
- .4
Networking (Weight=4578) NZEEIIE 134 170 188 "5
6
uy
Wikis (Weight=4551) KIS 154 [ 154 =8
Blog functionality (Weight=3526) [BRGEN 76 EMNES) 140
0 200 400 600 800 1000 1200

[Max weigh: 8888pts; 1=very important (weight: 8pts); 8=least important(weight: 1pt)]
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25. Rank in importance these member services 2
(national results, N=49)

Education/knowledge exchange - face-to-face meetings (Weight=283) M 6 “

piscussion forum Weight=270) [N 11 10 3

] =1
2

Influence product direction (Weight=223) 10 3 6 3

] -

Education/knowledge exchange - web sessions (Weight=220) 7 u5
6

uy

wics (weight=103) ESIEENN > NI ST NNCMI RIS | ..

Benchmarking (Weight=169)

w
5
(6]
w
D

4 m
5 10 15 20 25 30 35 40 45 50

[Max weigh: 392pts; 1=very important (weight: 8pts); 8=least important(weight: 1pt)]
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26. Would you be interested receiving communications “'\? = 2
about SAP BusinessObjects by your local/regional \ ﬁ\j\’\,_“
Ve

)
SAP user group? (N=49) /

No, 35%

Yes, 65%

Page = 39 SUGEeNe|t>lk

SAP User-Group Executive




